CUSTOMERS BEFORE
-THEY CRACK YOU

DO IT FOR THEM

Ditch the “one-size-fits-all* approach. Every
customer is unique, with their own hopes, fears,

2 BE HONEST
g

Remember, honesty goes a long way, even if it
means admitting your product sometimes
stumbles like a toddler learning to walk.

STORIES SELL %

—

Facts are cool, but stories
connect. Craft narratives that
resonate with your audience’s
dreams, solve their problems,
and paint a picture of the
brighter future your product or
service offers.

DON'T BE
EVIL

Understanding psychological triggers
like scarcity and social proof can subtly
influence behavior, but it’s crucial to
apply them ethically to avoid
manipulation.

Bonus Tip: Sprinkle in some
humor and relatable anecdotes
throughout your post to keep
your audience engaged and
entertained. Let your personality
shine through!
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